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INTRODUCTION

Finansiell ID-Teknik BID AB (“BID”) owns, manages and 
develops an electronic identification service under the 
trademark BankID.

BankID is issued to private persons by a number of banks on 
the Swedish market. Public authorities, corporations and 
organizations can enter into agreements regarding use of 
BankID with the issuing banks, which are listed on the BID 
website (www.bankid.com), or via the Swedish Agency for 
Digital Government (DIGG). 

The success of the electronic identification service depends on 
the trustworthiness and reputation of the trademark BankID. 
Hence BID places great value in its trademarks being used in a 
way that protects and preserves this trust and reputation. To 
that end, BID is publishing this Trademark Guide containing 
guidelines and requirements for all use of the trademark 
BankID. 
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THE TRADEMARK

Our Trademark Rights
BID is, through registration as well as establishment on the market, 
the holder of the well-known trademark BankID. The trademark is 
registered as a word mark as well as a logo (figurative mark).

The word mark consists of the word “BankID”. The logo consists of 
both a graphic and a word image (the word “BankID” in a specific 
visual form).

The trademark registrations give BID an exclusive right to use the 
trademark BankID in the course of trade in relation to the goods 
and services for which they are protected. Since the trademark is 
also well known, BID’s exclusive right also covers other goods and 
services, without limitation, if the use takes unfair advantage of or 
without due cause is detrimental to the distinctive character or the 
repute of BankID.

The trademark BankID
1. Word mark 2. Logo

BankID
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WHO MAY USE THE TRADEMARK

BID allows use of the trademark by public authorities, 
corporations and organisations that have entered into an 
agreement regarding use of BankID.

The right to use the trademark will cease immediately if the 
agreement is terminated.
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PERMITTED USE OF THE TRADEMARK

• BankID is an electronic identification service and the 
trademark BankID may only be used for providing 
information about this service, e.g. in the context of 
offering electronic identification via the service.

• The trademark BankID may not be used in a way that might 
create the impression that anyone other than BID is the 
holder of the trademark.

• The trademark BankID must be used in a way that 
precludes any impression that there is a commercial 
connection between the user and BankID (i.e. BID). It is not, 
for instance, permitted to combine the trademark BankID
with an own trademark, or to imply that BID or BankID
sponsor, support or are a part of any other company or 
service.

• The trademark BankID must not be used in contexts that 
may be considered disruptive, upsetting or otherwise 
offensive, or might damage the trustworthiness or 
reputation of the trademark.

All use of the trademark BankID must be in compliance with laws and regulations, fair practices and this Trademark Guide. Any other use is 
prohibited and may lead to BID terminating the right to use the trademark. Such termination takes effect immediately.
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• Only the word mark may be used when the trademark 
BankID is used in body text.

• Only the logo may be used when the trademark BankID
is displayed on its own without surrounding text.

• The following applies when the trademark BankID is 
used together with other trademarks:

– Use the word mark when the trademark is 
displayed among other word marks.

– Use the logo when the trademark is displayed 
among other logos.

• The trademark BankID may be reproduced in audio only for 
the purpose of providing information about BankID, and only 
if it is not combined with any other sounds while this 
information is being communicated.
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THE TRADEMARK IN OWNED MEDIA

Definition
Owned media are all communication channels that are mainly 
controlled by you as user of the trademark BankID, e.g. your 
website, your blog, your social media, your newsletter, your 
app, etc.

You always own the content of your owned media, but not 
necessarily the channel itself (e.g. social media). 

Permitted Use
As a general rule you may use the trademark in your owned 
media, under the following conditions: 

• The use is not in conflict with any laws and 
regulations, fair practices or this Trademark Guide.

• The use is only for the purpose of describing or 
communicating how BankID can be used in 
connection with your services, or to offer BankID
identification for access to your services (e.g. at 
login or upon signature).

• The trademark BankID is not displayed in banners, 
video ads, printed marketing materials or any 
other advertising format. 

7
Version 2019-02-18



THE TRADEMARK IN PAID MEDIA

Definition
Paid media are all communication channels that are not mainly 
controlled by you as user of the trademark BankID, e.g. 
websites, billboards or television channels belonging to other 
entities. 

You do not own your paid media, but you use them to drive 
traffic to your owned media or to sell your services, e.g. via 
banners or other advertising on external websites, 
video/television ads, printed marketing materials, Out of Home 
advertising, or any other advertising that is displayed outside of 
your owned media.

Usage
The trademark BankID must not be used in any form in paid 
media. This prohibition covers the use of both the word mark 
and the logo. 
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THE WORD MARK – spelling, form, placement

• The word mark “BankID” must be spelled as one word
with an upper case B, lower case ank and upper case ID. 
The word mark is unchangeable even in the middle of a 
sentence or in the genitive case. 

• The word mark “BankID” must always be displayed in the 
same font as the surrounding body text. 

• The word mark “BankID” must never be displayed 
immediately before or after a company name. There 
must be at least one other word in between. 

• Never add any prefixes, suffixes or other additions to the 
word mark “BankID”. It is always just BankID, no 
variations are allowed.

Examples
1. Spelling

• Write: BankID

• Do not write: Bank-ID, Bank ID, BankId, Bank Id, bankID, bank-id etc.

2. Approved phrases

• “[Your company name] has BankID”

• “[Your company name] offers BankID”

3. Additions

• Write: BankID login, BankID users, BankID electronic identification, etc.

• Do not write: BankID-identification, BankID-login, etc.
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THE LOGO – color

The logo must not be displayed in any other colors than the 
following:

1. Original version 
Primary color 1, Light blue Primary color 2, Dark blue
CMYK: C 70 | M 23 | Y 17 |K 2 CMYK: C 87 | M 52 | Y 36 |K 25 
RGB: R 70 | G 156 | B 190 RGB: R 34 | G 89 | B 113
PMS: 7459c PMS: 7470C
# 46 9C BE # 22 59 71 

2. Black version

3. White version

Primarily use the original version. The other versions may only be 
used when required for technical or production-related reasons 
(e.g. for app login or navigation icons). 

Original versions of the BankID logo are available at 
www.bankid.com.

Examples
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Primary color 1, Light blue

Primary color 2, Dark blue
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THE LOGO – size and proportions

• The logo must not be skewed, scaled, cropped, retouched, 
rotated or otherwise altered in regards to shape, colors or 
proportions.

• Where the logo is displayed in the same context as your own 
trademark, the logo must never be displayed larger than 25% 
of the size of your own trademark.

• Where the logo is used in the same context as third party 
logo(s), the BankID logo must be displayed in the same size 
as the other logo(s) and side by side with them.

• The logo display size must never be smaller than 16x16 
pixels.
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THE LOGO – shape and placement

• The logo consists of the graphic together with the word 
image “BankID”. The graphic and the word image must 
not be used separate from each other.

• The logo must always be standalone and may not be 
integrated with or placed inside any other graphic 
element.

• As a general rule the logo must not be displayed on top 
of a background pattern. In the rare cases where it’s 
necessary, the logo must be placed on a white patch as 
specified on page 13.

Examples
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THE LOGO – patch

• The logo must always be displayed on top of a patch of white 
space.

• The patch specifies the minimum distance to other graphics, 
text or images. 

• Never place any other graphic elements, images or text 
inside the patch. 

• The purpose of the patch is to display the logo clearly and 
keep it separate from text, addresses, decorative elements or 
images which might otherwise be perceived as part of the 
logo.

• The patch is an information-free zone around the logo 
corresponding to at least 50% of the height of the logo letter 
D.
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THE LOGO – animation etc.

• The logo must never be animated, pulse, flash or 
otherwise move. 

• The logo must never contain any extra elements 
besides the graphic and the word image.

• Do not add shading, frames or anything similar to 
the logo.

• Do not change the font or typography of the logo.
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CONTACT US

Thank you for complying with our important rules and guidelines for the trademark BankID. 

If you have any questions or concerns regarding your use of the trademark BankID, please contact us at 
info@bankid.com.
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